




ICAD UPSTARTS PROGRAMME 
INFORMATION
There are two sets of workshops, one in advertising and one 
in design. The 24 successful applicants (max of 12 participants 
per strand) will work with six of the top advertising agencies/
design studios over a period of six weeks, and will each be 
assigned a mentor for the duration of the series.

A different brief will be given each week so that participants 
gain invaluable experience and contacts within the industry 
along with a body of work.

The programme will end with an exhibition as part of 
Design Week 2011.

How
To apply for the programme you need to answer the brief  and 
submit it to the ICAD officeas soft or hard copy (elaine@icad.
ie/103 Francis Street, Dublin 8) with your €10 application fee 
(payable by cash/cheque/transfer/paypal) and your existing 
portfolio (if desired).

The deadline for applications is July 8th. 

When
There will be an introductory evening on August 22nd. The 
workshops will take place on Monday evenings from 7pm 
to 9pm, from August 29th for six weeks. After this participants
will be expected to work together on the design and promotion 
of the Upstarts exhibition.

Where
Workshops will take place in a different Dublin studio each week.

How much
There is a €10 application fee for each strand of the programme 
(advertising/design). If your application is successful, there is 
no charge to participate in the programme, although successful 
applicants will need to become members of ICAD (full 
membership €170, student / unwaged membership €80)

Who
There are only 12 places available for each set of workshops.
So, if you have what it takes put yourself forward. 

Successful applicants will be notified by August 5th.

Good luck with your application



JOINT ADVERTISING AND 
DESIGN BRIEF

Premise
As you are applying to participate in the Upstarts Programme, 
it is safe to assume that you are trying to break into the 
advertising or design industry. Therefore, this brief reflects 
that position.

Theme: What about me?
I am a master barista who has climbed Sierra Nevada de Santa 
Marta to select only the finest beans for the ultimate 
in coffee. I model but only for Domenico and Stefano. I sleep on 
Thursdays and I have an IQ of 180 +. 

I am everything you want. What about me?

To be be noticed today we all need a little self-belief. That’s 
why for the first stage of the 2011 ICAD Upstarts Programme 
2011 we want you to consider yourself to be the brief. Be 
unashamedly honest. Sell yourself to us. Prove that you, 
and only you, are the Chosen One. The Messiah that our 
industry so badly needs. 

We would like you to consider the words and conceive 
a response from whatever angle you consider thought 
provoking and / or interesting from a visual / conceptual 
perspective. We are hoping for a range of responses which 
reflect the dilemma facing all creatives when entering the 
industry... how do you get noticed and how can you make 
a difference and be counted? Consider this to be a self 
promotional piece, allowing you sell yourself to potential 
employers and the wider creative community. It can be 
humorous, clever, controversial - whatever gets your 
creative juices flowing!

Audience
Potential employers and the wider creative community.



Requirements
If you have not already, you must develop a web presence 
(website / blog) and can then use any additional one of the 
following disciplines or more, whatever you feel shows your 
talent in the best light. Please choose media relevant to the 
stream for which you are applying.
• Illustration
• Photography
• Animation
• Identity design
• Promotional design
• Typography
• Packaging design
• Ambient
• Poster
• Viral
• Or any advertising or design medium of your choice

Points to consider
This brief is about letting you show off within a loose creative 
framework. We are looking for a creative piece covering two 
or more of the media listed above. The concepts are the most 
important thing, how you wish to bring them to life is entirely 
up to you. Your piece will be judged on the originality, 
simplicity and/or cleverness of the concept and the quality 
of the execution. Your response can be supported by your 
existing portfolio



APPLICATION FOR THE ICAD UPSTARTS 
PROGRAMME 2011

Which stream are you applying to participate in:
Please tick

Advertising     Design

PERSONAL DETAILS

Surname

Other names

Address

Mobile telephone number

E-mail address 

MOST RECENT EMPLOYMENT / COURSE OF STUDY

Name and address of Employer / College

If in college, what is the name of your course?

If in employment, what is your job title?

EDUCATION, TRAINING AND PROFESSIONAL QUALIFICATIONS
Please start with the most recent qualification and include any currently 

being pursued.

  Date obtained        School, university, college etc.            Qualifications obtained



PROFESSIONAL EXPERIENCE

Please include any experience that you feel is relevant to this application.

  Date of Employment     Name and Address      Brief description 
  From - To                         of Employer 

PERSONAL STATEMENT

In your own words, please tell us why you are interested in this series.

STATEMENT OF INTENT
I, the undersigned, declare that I understand the ICAD Upstarts Programme 
requires significant time commitment and a high level of professionalism. 
Should I be successful in this application I will be available on August 22nd 
and for the six following Monday evenings. I will also commit time to work 
on each week’s brief, on my own final piece for exhibition and on the design 
and promotion of the exhibition itself.

Signed:  ______________________________________   Date:  _______________________




